1. American Leader ship Forum of Oregon

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Target agerange/ M or Ffocus
Total # members/ avg. attend
Main contact + information
2. BNI Pear| Chapter
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information

3. Bridges Networking
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

4. City Club of Portland
Mission

Founding Date

Nat®/Int® Y/N

Frequency of meetings

L ocation of meetings

Join Fees

Membership rewards

Target age range/M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

5. Connect
Mission

To join and strengthen leadersto better serve public good. Enhances leadership by building on strengths of diversity, promoting collaborative problem
solving within and anong communities.

1986 (Oregon chapter)

Y es- Oregon is one chapter in anational system/ N

Fellow Program: Monthly for 18 months, Senior Fellows: special events and programs offered periodically / All over the state of Oregon

Fellows Program tuition: $9,500 (heavy tuition subsidiesfor non-profit or public sector leaders)

None specified. Werecruit from awide array of emerging and experienced leaders throughout Oregon/ Both B each Fellows class is balanced by gender
400+ / Fellows Program: 20-25

Robin Teater, ED, ALFO, P.O. Box 521 Marylhurst, OR 97306 (on the campus of Marylhurst University) 503-636-2288, f. 503-636-2293, www.alfo.org

We offer members the opportunity to share ideas, contacts and most importantly, business referral s.

January 1985

Yes/ Yes, 23 countries

Weekly/Jackman Joe Coffee 1111 NW 16" Avenue, Portland, OR

$75 application fee, $295/yr. $455

Substantial increased referrals, tools to network more effectively, including an orientation cassette tape giving the GFormulafor SuccessOin BNI, abadge, a
viny! card holder to carry membersObusiness cards, referral slips, marketing material s for your chapter and much, much more. Participation in up to 52
networking meetings per year, quarterly newsletterswith educational material on networking, public speaking and business. Participation in business
tradeshows (where youdl have an opportunity to market your chapter and your business) and free periodic workshops on networking.

0-120/ N/A

11/14+

Corey Kaster, 503-799-8838, www.bnioregon.com

Bridges provides structured networking opportunities to business peoplein Portland who share an active commitment to: Business practices that are
environmentally restorative, socially enpowering, financially prosperous. Supporting our local economy and enhancing the community & environmental,
social and economic vitality. Cooperation with other businesses and the community to learn how to becomemore sustainable in our businesses and our lives.
May 2006

No. 1 chapter in Portland/ No

Twicemonthly on thefirst and third Tuesdaysfrom 4-5:30/ Rose City Mortgage 5200 SW Macadam Ave., Suite 300

$120 per year

Doing good, while doing good business in anice, relaxed, supportive and friendly environment.

N/A; N/A

10/ Most mambersin attendance at all meetings. We request a substitute to attend when amember is unable to attend.

Cheri Fredrickson, 503-977-555, lifestyling@cherifredrickson.com, www.bridges.livingspacesdesign.biz

We®e about doing good business, having fun and developing great relationships. Two social events each year. Open to input and ideas about improving group.

A nonprofit, nonpartisan civic afairs organization promoting civic engagement and active citizenship to build a stronger community. Through unbiased research
and compelling programs, city Club connects citizens with ideas and issues that affect our community. Open to al who seek interaction with other citizens who
shape thefuture of our city and state, providing aneutral forumfor many diverse voices.

1916

No/ No

Weekly Friday Forum meetings featuring speaker or panel, many other events every month, including book club, seminars, open housefor networking.
Forumsare at the Governor Hotel: most other events at City Club Commons 901 SW Washington Street, Portland 97205. Club is co-located with CafZVoila
$82.50 for individuals 30 or under; $165 for 31 up. A one-time $25 sign-up fee. Dues and fee are eligiblefor tax deduction.

Weekly news bulletin, all Club reports. Participate on research and ball ot measure study committees; vote on recommendations; ask questions at Friday Forums.
All ages/All genders

1570/200

Margaret Eickmann, Membership and Development Director, 503-228-7231 x104, www.pdxcityclub.org

New L eaders Council targeted to younger Club members and typically events involve outingsto intriguing places, e.g. abus trip to Bull Run watershed, abiking
tour of Portland public art installations, awalking tour along asection of the Urban Growth Boundary. NL C events are open to members and non-members.

A not-so traditional networking group. While we are dedicated to generating opportunitiesfor our members, Connect also commits to community by participating in
philanthropic fundraising events. Not your everyday (pass out business cards and wait for the phone to ringOnetworking; networking with personality and heart.

Founding Date January 2004



Nat®/1nt® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

6. Connectworks

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

7. Green Drinks
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/ avg. attend
Main contact + information

8. Leadership Portland
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

No/No

Every other Wednesday/Wildwood Restaurant

$60 per year

A commitment to business leads and community purpose

None/No

Plus, minus, 30/23-25

Bob Rosson, Recruitment Coordinator 503-288-8818, www.connectpdx.org

In our 4th year Connect continues to prove itself to its members and community at large. 2007 proves even more exciting as Connect rolls out Networking Workshop

To connect busy people to more opportunities by working in their strengths, using their network, and working smarter. We offer products and programsfor Busy
People along with individual consulting. Our signature programsis Networking for Busy People!

2002

Connectworksis aBeaverton based company offering consulting and licensing opportunities nationally/No

Quarterly/Portland Metro

$299 tuition for Networking for Busy People! business devel opment workshops.

We target motivated professionals who valuetheir time, want to build excellent relationships and use networking as a business devel opment tactic/ Either

N/A; N/A

Kathie Nelson, 503-641-4354, Kathi @N etworkingforBusy People.com, www.theConnectworks.com www.NetworkingforBusy People.com

Nelson is abusiness strategist, speaker, and author and serves on the board of directorsfor WEO, alocal non-profit aswell asvolunteers at the Portland Business
Alliance to moderate their bi-weekly L eads Exchange. She believes networking is NOT about selling but rather about the power of connecting for mutual benefit.

Every month people who are interested in environmental issues and topics meet up for beers at informal sessions known as Green Drinks. These events are very
simple and unstructured, but many people havefound employment, made friends, devel oped new ideas, done deal s and experienced moments of serendipity.
2003

Citiesall over theworld

First Tuesday of themonth/ Ecotrust Building, 721 NW Ninth Avenue, Portland

None

Meet likeminded folks

Any/No

600+/ 30 to 50

portlandgreendrinks@yahoo.com, www.greendrinks.org http:/groups.yahoo.com/group/portlandgreendrinks/

The Alliance created L eadership Portland in 2003 to provide emerging leaders interested in community service with the skills and understanding necessary

for future senior leadership positions with companies, civic betterment organizations and governments in the Portland region. The goal of Leadership Portland
is to refine and devel op leadership skills through participation in interactive exercises and achallenging curriculum. Participants gain an understanding of how the
community works and issues that challenge the economic growth and stability of theregion.

2003

No/No

Ninemonth program, meet onefull day amonth/Various locations throughout Portland

Candidates must be employed or closely affiliated with acompany that is amember in good standing with the Portland Business Alliance. Tuition $2,350
Develop anetwork or community contacts; interact with and learn from government, business and community |leaders; practice teammanagement skills; develop
increased awareness of how business, government and community sectors work together to reach common goals; learn to become an effective board member;
establish long-term relationships with class members and al umni members; havefun

20-60+/ Male and femae

Classsizeis limited to 35. Alumni 120 strong and continuing to grow/ Full class participation required.

Monica Stewart, Program Coordinator 503-552-6775, mstewart@portlandal liance.com, website: Portland Business Alliance, under membership services
Applicationsfor the 2008 Class of L eadership Portland available March 1%, 2007 on PBA website. For additional information please contact Monica Stewart.

9. Net Impact Portland Professional Chapter

Mission

Founding Date
NatQ/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Net Impact@ mission is to improve the world by growing and strengthening a network of new leaders who are using the power of business to make a positive net
social, environmental and economic impact.

1993

Y es, more than 125 student and professional chapterson 4 continentsin 7 5 cities and 80 graduate schools, acentral officein San Francisco and partnerships with
leading for and nonprofit organizations/ Y es, Canada, Spain, France, England, Netherlands, Norway, Germany, Australia, Korega, Thailand, India

Monthly/ The Jean Vollum Natural Capital Center (EcoTrust Building)

Net Impact Professional Membership $50 annually



Membership rewards

Target agerange/ M or Ffocus

Total # members/avg. attend
Main contact + information
Other comments

Affiliate with anetwork of leaders committed to using businessfor social good; support amovement to change the way the world does business; access

our network of members, speakers and career advisors; utilize our job board and other resources to support your career; receive adiscount on our annual
conference and local events; take aleadership rolein activitiesin your city; participatein programs where you can use your business skills to make a difference,
such as our Curriculum Change Initiative, Impact at Work (workplace change) and volunteer consulting to nonprofits; learn about cutting edge topics

through our Learning Center and Issues-in BDepth conference calls; receive CSR Weekly with headlines on corporate social responsibility.

Net Impact welcomes members with at least two years of work experience or matriculation in graduate school who share our commitment to using business to improve
theworld/ Both

Portland Professional Chapter 80, world wide 10,00/~10 at meetings and many more at events. Currently reviving the chapter and hope new professionals join us!
Heidi Rahn, portland @netimpact.org, www.netimpact.org

Global network of MBAS, graduate students and professionals includes adiverse group of individuals who are Thought-L eaders for the future of business,
leadersin CSR, Social Entrepreneurs; Environmental and Renewable Energy Experts, Nonprofit Directors, International Devel opment Specialists, Socially
Responsible Investors. Many events coming over the next few months to engage professional s in dialogue around sustainable business initiatives.

10. Oregon Entrepreneurs Forum

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

11. pdxMindShare

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

12. Portland Female
Executives (PDXfX)
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

13. Portland Mamas Inc.
Mission

Founding Date
NatQ/Int® Y/N
Meeting Frequency/L ocation

Founded in 1991 to promote entrepreneurship

1991

No/No

Over 100 scheduled activities ayear/Vary depending on event.

See www.o€f.org, various level s of membership

Networking and education are main benefits.

21+/ Neither

Just under 3000 individual s/75-400 depending on event

Jm McCreight, jmccreight @yahoo.com, 503-222-2270, www.oef.org

OEF isagreat organization to connect with all resources needed to grow your business from help with business plans to funding by our two Angel investor groups.

To help connect professional with companiesin need of good talent.

1999

No/No

Monthly, third Wednesday/Masu SW Portland

None, free

Event discounts, good jobs

24-45/Both

2,200 subscribers/30

Kent Lewis, kent@anvilmediai nc.com, www.pdxmindshare.com

Welre helped dozens of peoplefind their dream jobs, and helped companiesfind employeesthat are agreat fit personally and professionally. For those with jobs
looking to build their networks, we@re seen dozens of connections made and mutually beneficial business partnerships result. For sponsors, we@e hel ped them
generate awareness, preference and additional businessfromtheir participation. Everybody wins with MindShare.

Portland Female Executives is an educational organization dedicated to the advancement of women in business in all industries throughout Portland Metro and
surrounding areas through education, resources, and networking.

2001/2002

PDXfX isan dffiliate of the National Association of Female Executives/No

Monthly meetings, usually third Tuesday/M ost meetings held at Kell & Irish Pub, upstairs ballroom

All women in business areinvited to attend our events. Membership is not required.

Programs and events that provide information, opportunities through education, mentoring, networking. Discounts to monthly events + annual member appreciation
23to 83/Women

75/60-70 (Our mailing list is approximately 1,600 women.)

Sheri Fitts, Director, sheriff@pdxfx.org, 503-319-0543, www.pdxfx.org

We areagroup of women, active in our community, who value and establish relationships with other women at all stages of their lives.

Portland Mamas Inc. is aresource and networking organization for local mom entrepreneurs, and mothers considering launching their own business.

Our mission isto foster a supportive, helpful respectful and fun network to help business owners who are al so mothers achieve success in both work and play.
We arethe only local organization that places an emphasis on addressing BOTH business AND family lifeissues.

Mother& Day 2006

Not yet/ No

Monthly business/family lifetopic meetings, monthly idea sharing play dates with kids, bi-weekly pregnant mamas gatherings, periodic Industry Group meetings,



Join Fees
Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

momsOnight outs and more/ Varies

$55 new/$50 renewal

Free admission to meetings, full accessto private onlineforum, business links on PMI site, discounts to member businesses, more targeted B2B networking, strong
referral system, business partnerships, opps to write bylined articlesfor newsletter and Web, discounted ad opps on PMI site, discounted booth at Shop/Soiree event
18-65/ Femde

70/20-30

Marlynn Jayme Schotland, infor @portlandmamasi nc.org, www.portlandmamasi nc.org

Mamapreneurs rock.

14. Portland Speed Networking!

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information
Other comments

15. Rotary Club of Portland
Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information

Portland Speed Networking! (PSN) works with organizations, associations, corporations, chambers of commerce, meeting and event plannersto facilitate speed
networking, speed recruiting and val ue-added services that enhance event outcomes. We also produce our own PSN events that serve targeted local industries.
Portland Speed Networking! wasinspired by the desireto bring a unique service offering to thelocal market that is powerful, versatile, and adds value to an
existing practice. Portland Speed Networking! isaservice of Point Man Consulting LLC.

January 3, 2007

No/ No

Irregular/ All over town

Event feeonly

Event Attendee rewards: cut through networking clutter, Qi scover networking chemistryQ make relevant new contacts from the industries you select, take home
an average of 10-15 new contacts from events, enjoy afast and fun networking model that keeps the energy moving, maximize your ROI and generate qualified new
leads faster and cheaper than ever, don® sweat the introductions; our matching software uses your preferences to hook you up. Client Service rewards: helps
participants network more efficiently and meet meaningful new contacts, computer matching technology facilitates meetings with targeted contacts, generates
unforgettable user experiednces they can@ stop talking about, adds unique val ue to any industry meeting or networking event, creates ChuzzQ adds viral
component to marketing efforts, spices up bland industry meetings and networking events, enjoy increased event participation and ravereviews.

Depends on the industries targeted for each event/ Both

N/A; 30

Noah Brockman, info@PortlandSpeedNetworking.com, 971-222-3861, www.PortlandSpeedNetworking.com

Portland Speed Networking! makes networking fun, eficient and relevant to your networking objectives.

102 yearsold

February 23, 1905

Y es, everywhere/ Y es, 200 countries

Weekly/ Governor Hotel

N/A

Networking around the world, making a positive difference in the community.
25-65/Both

350/ 200

Deb Elkins, debelkins@rotarypdx.org, 503-228-1542, www.rotary pdx.org

16. Young Professionals of Portland

Mission

Founding Date

Nat®/Int® Y/N

Meeting Frequency/L ocation
Join Fees

Membership rewards

Target agerange/ M or Ffocus
Total # members/avg. attend
Main contact + information

To help young people who are passionate about business to network socially, professionally and on acivic level.

December 2004

Y es, Young Professional s of America has been established to help other cities start their own similar clubs nationwide/ No

After work, once amonth, usually the last Tuesday of each month. There is also a quarterly event called the Breakfast of Champions that has been very popular/Varies
None

Networking and having agood time at events.

25-45/Both

2000/200-300

Mark Hutchinson, Hutchma@visionsite.com, www.youngprofessi onal sofportland.com

17. TheYoung Professional of theWorld Affairs Council of Oregon

Mission

Founding Date
NatQ/Int® Y/N
Frequency of meetings

The Y oung Professionals (Y P) group of the World Affairs Council consists of young adultsin their 20s-40s interested in learning about international afairs,
enhancing professional development skills, and networking with other young professional and students through avariety of cultural and social events.

October 2003, Y Ps are the successor of SPIN (Social Professional International Network).

Other World Affairs Councils have Y P groups as well/ N/A

Professional Development Breakfast: from 7:30-9:00 am every other month and focus on career devel opment. For these programs, the Y Ps invite someone working
within an international context to speak on their career. Recent programs. UNICEF in Kashmir and Teaching English Abroad. Social/Cultural Outing: Past cultura
outings include sal sadancing, sake tasting, international movie nights, tango, gelato and coffee tastings. Outingsfocus on the social benefits of meetings and talking



Frequency of meetings Professional Development Breakfast: from 7:30-9:00 am every other month and focus on career devel opment. For these programs, the Y Ps invite someone working
within an international context to speak on their career. Recent programs: UNICEF in Kashmir and Teaching English Abroad. Social/Cultural Outing: Past cultura
outings include sal sa dancing, sake tasting, international movie nights, tango, gelato and coffee tastings. Outingsfocus on the social benefits of meetings and talking
with other young people interested in international affairs. Discussion group: Free, every other Wednesday, the Y Ps host an evening discussion group at Laurelwor
Brewery (2327 NWW Kearney St.); topic changes weekly, but focuses on current issue of international importance. Open dial ogue, debate welcomed and encouragec

L ocation of meetings Weekly Discussion Groups, see above. Other programs are held at different locations around town.

Join Fees Becoming an Y P is EZ! No application process. Aslong as you are acurrent member of the World Affairs council, you may join the Y oung Professional s group. Beco
aCouncil member on-line at www.worldoregon.org or call Heather Schraeder at 503-274-7488 or email heather@worldoregon.org. Please indicate that you are
interested in joining the Y P group and we will be sure to add your nameto our email list. Annual memberships start at $25 full-time students or $50 for individuals.

Membership rewards Subscription to Oregon in the World, the Council @ monthly newsletter with information on events and programs; discount admission rates to all Council events an
programs; opps to meet with emerging leadersfrom around the world through the dinner hospitality program of the Council & International Visitor Program; reduced
subscription ratesfor Foreign Affairs and other periodicals; discounts on books on int® afairs; address to WAC travel programs with in-country brigfings.

Target agerange/ M or Ffocus  20s, 30s, and 40s; N/A

Total # members/avg. attend Over 500 Y P members on email list/30

Main contact + information Heather Schraeder, yp@worldoregon.org or 503-274-7488, www.worldoregon.org

18. Women Entrepreneur s of Oregon

Mission Our mission isto provide toolsfor success for women in business. Our objective isto offer educations, networking, and mentoring opportunities. We value
initiative, integrity, diversity, growth, humor, and the sharing of strengths.

Founding Date November 1980

Nat®/Int® Y/N Portland with sister chaptersin Vancouver, Washington and Medford, Oregon/ No

Meeting Frequency/Location =~ Monthly general meetings, quarterly networking, education and new member orientations/Embassy Suites, Downtown Portland

Join Fees $99 annually

Membership rewards Member to member discounts, discounts on general meetings and workshops

Target agerange/M or Ffocus  35-55 Wetarget women in start up and growth mode/ Female
Total # of members/avg. attend  80-100/40-60

Main contact + information Shana Larsen, President, shana@ready seteat.net, 503-515-1439, www.oregonweo.org

Other comments WEO isone of the ol dest locally driven women@ business resource organizations in Portland. We partner with the SBA to further support members.

19. Young Women Social Entrepreneurs (YWSE)

Mission To bring women to the highest positions of leadership in business, government and social and environmental work. To promote young women social entrepreneurs
by providing training and devel opment, access to resources, networking opportunities and general support for our members.

Founding Date Y WSE Portland wasfounded in August of 2005

Nat®/Int® Y/N YWSE isanational organization with chaptersin San Francisco, Portland, Houston and New Y ork City. Created and administered by the women it serves/No

Meeting Frequency/Location ~ Monthly in Portland, with some exceptions/souk

Join Fees $5 per meeting

Membership rewards High quality professional and personal development catered to your needs; new contacts and connections to strengthen your venture; inspiration and energy

from the ideas, experience, and support of other Y WSES; extensiveresource sharing with like-minded peers; fabul ous, fun networking events; strategic
aliancesto benefit you and your organization; network of support, encouragement, and camaraderie.
Target agerange/ M or Ffocus Y WSE serves women, primarily ages 25-40, with asocially conscious agendawho arefounders and leaders within businesses, non-profits, and government

UPCOMING YWSE EVENTS

¥ Wednesday, February 28, 2007
A BRANDING WORKSHOP - Developing your personal brand is as important for individuals asit isfor companies and organizations. Having aclearly defined personal brand will provide
aroadmap for lifeand work, adding alevel of focus and direction necessary to achieve personal and professional goals. Y our brand is your reputation. 1t built by who you are--your heart,
soul and personality coming to lifein everything you do--in your actions, behavior and reputation. With Michele OGHara, President/CEO, Luminous Brands and Executive Director, BecomeX
WHEN: Wednesday, February 28th, 2007, 7:30-9:30pm, http://www.becomex.org/default.asp, http://luminousbrands.com/Default.aspx
WHERE: souk, 322 NW 6th Avenue, suite 200, www.soukllc.com
COST: $5

¥ Wednesday, March 21, 2007
Women's Ways of Entrepreneuring: How are women creating quality jobsin their independent ventures? Do these same approaches work in large companies or non-profits? What
obstacles are specific to women as emerging entrepreneurs? Dr. Kalyn Culler Cohen and Paige Coleman will address these questions illustrating how women are distinctive in the
entrepreneurial process, and how their approach has been useful to companies and organizations seeking to reduce employee burn-out.
WHEN: March 21st, 2007, 7:30-9:30
WHERE: souk in Old Town 322 NW 6th, Suite 200, www.soukllc.com
COST: $5




